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Insert Headline: For example: 

President Bush’s Budget Hides 

As Much As It Reveals 

Indicate Who Statement is Coming From In Subhead, For Example: 

Statement from Executive Director Jane Doe on 

President Bush’s Budget 

(Your Town, Your State)

Paragraph 1: Talk about what occurred in terms of the President unveiling his budget and what that means to your state/town/organization. For example:

“Today President Bush released his $2.6 trillion budget. We at [Your Organization] are alarmed by the severe impact these budget decisions are likely to have on local families.

At the national level, the President’s budget cuts federal job training programs by half a billion dollars; reduces heating and energy assistance by more than eight percent, despite sharply rising energy costs; eliminates federal programs that promote literacy among low-income children and their parents; and consolidates and reduce spending by one-third – nearly $2 billion – for community development programs that support low-income rural and urban communities.  As a result of this budget, 300,000 children will lose child care assistance, 200,000 to 300,000 people will lose food stamp benefits, and 25,000 children will lose access to Head Start and Early Head Start.  

While the President has claimed that these cuts are necessary to control federal spending, his budget also includes $1.6 trillion in tax cuts for the wealthy.  

What are the priorities that a budget like this reflects?  Where is the compassion President Bush promised us?

Here in YOUR TOWN/STATE, [Insert cuts to programs specific to your state/organization interest. For example the Tennessee Healthcare Campaign can indicate amount of cuts to Medicaid in TN and give an example of a local person who is impacted by these cuts.] 
Final Paragraph: Wrap up thoughts by reiterating opening point that was made.  

Despite claims that they aren’t ‘turning [their] backs on the most needy people in our society,’ this budget reveals the Administration’s intention to balance the budget on the backs of those most in need.”

###

INSERT NAME OF YOUR ORGANIZATION is part of the Actions Speak Louder campaign, led by the Center for Community Change.  The campaign is an effort to hold President Bush accountable for his budget decisions and the priorities they reflect.  Actions Speak Louder will raise awareness, spark grassroots action and start a dialogue as to whether the President’s budget reflects the moral values he espouses.  To see what’s at stake, visit www.ActionsSpeakLouder.org.
